
Celebrating Our Community’s 

WOMEN
in 

Business
We salute all of the dedicated women 
who strive to help our community 
thrive. From the medical field to moth-
erhood, the courtroom to the confer-
ence table, today’s women contribute 
to every area of our nation’s success.

SMALL BUSINESS APPRECIATION  |  TRENDS

According to the U.S. Small Business 
Administration, women entrepreneurs 
make up a growing share of small busi-
ness owners, a number that has 
increased exponentially year after year.

According to the 2019 American 
Express State of Women-Owned 
Businesses report, which uses the most 
recent data from the Census Bureau’s 
Survey of Business Owners to make its 
projections, women own 13 million 
companies in the U.S. and employ 
more than 9.4 million people, generat-
ing $1.9 trillion every year.

In 2017, women launched almost 
2,000 businesses every day. That’s a 
long way from the figures in 1972, 
when only 402,000 women owned 
businesses. Here are some other key 
facts and figures from the report.

Since 2014, the annual growth rate of 
women-owned businesses — defined 
as businesses that are at least 51% 
owned, operated and controlled by one 
or more females — has been double of 

all businesses. 
The number of women-owned busi-

nesses increased 21%, while all busi-
nesses increased only 9%.

Total employment by women-owned 
businesses rose 8%, while for all busi-
nesses the increase was 1.8%.

Total revenue growth of wom-
en-owned businesses was about the 
same as for all businesses: 21% and 
20% respectively. 

GOVERNMENT CONTRACTS
The growth of women- and minori-

ty-owned businesses in recent years 
likely didn’t happen by accident, 
according to an article in The Atlantic 
magazine. The impact of such legisla-
tion as the Small Business Jobs Act of 
2010 and the Women’s Equity in 
Contract Act — both of which help 
women-owned businesses win more 
government contracts — also helped 
propelled growth. Both these acts 
worked to put women at a competitive 

advantage, the magazine reported, and 
enabled more women get started in 
business for themselves.

DIVERSITY
Even more astounding than the 

explosive growth of women-owned 
businesses during the past five years is 
the fact that businesses owned by 
women of color grew at twice that rate 
(21% and 43%, respectively). Business 
owned by African American women 
grew even faster at 50%. That growth 
also holds true for other women of 
color, such as Latinas, Asian Americans, 
Native Americans and Hawaiian/
Pacific Islanders. While these business-
es grew at a slower pace than figures for 
women of color, they grew faster than 
women-owned businesses and all busi-
nesses overall.

WHAT THEY DO
According to the report, 50% of all 

women-owned businesses are focused 

in such small business categories as 
services, health care and professional/
technology fields. This figure reflects 
overall growth trends in small business 
concentrated on five industries:

• Health care and social assistance: 
14%.

• Accommodation and food services: 
11%.

• Professional, scientific and techni-
cal services: 11%.

• Educational services: 10%.
• Transportation and warehousing: 

10%.

IMPACT
All these facts and figures point to an 

inescapable conclusion. Women-
owned businesses are, like all small 
businesses, a key economic driver. 
While a disparity exists between these 
businesses and others, it’s clear that 
women-owned businesses are improv-
ing both their own financial security 
and those of their employees.

Women-Owned
Businesses

The growing American economy has 
been good for all businesses, but 

especially so for small business and, 
in particular, women entrepreneurs. 
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SMALL BUSINESS APPRECIATION  |  DO YOUR PART

Not only do local small busi-
nesses increase the value of 
your shopping experience by 
providing unique goods and 
services, but your patronage 
makes a valuable contribution 
to supporting your local econo-
my. Here are some other bene-
fits of supporting local busi-
nesses.

SUPPORT
By frequently shopping at or 

using services provided by 
locally owned small businesses, 
the money you spend stays in 
your community. Local sales 
taxes from these businesses go 
to support important commu-
nity services such as police and 
fire protection, education, 
parks and recreation and other 
services and publicly funded 
initiatives. According to stud-
ies, as much as two-thirds of 
every dollar you spend will 
wind up reinvested in your 
community.

JOBS
This is simple: Small busi-

nesses make up the majority of 
employment in the U.S. and 
also account for the bulk of 
new jobs. Supporting local 
small business means you sup-
port local job creation.

EXPERIENCE
Nothing beats in-person 

shopping, and local small 
businesses are renowned for 
offering special value to cus-
tomers by providing unique 
experiences, personal service 
and treatment you can’t find 
online. Increasingly, many 
small, locally owned small 
businesses are now finding a 
home in malls as chain stores 

move out. And you’re just as 
likely to find a local business 
adjacent to any big box retail-
er.

COMMUNITY
From the coffee shop you 

frequent to the yard mainte-
nance firm you use to the local 
restaurant you dine at, spend-

ing at small businesses in your 
area creates a sense of com-
munity. These relationships 
form bonds between a busi-
ness and its customers that 
form character and encourage 
community involvement. 
Gathering spots such as pubs, 
record, book and art supply 
stores often act as events hubs 

that bring those with like 
interests together.

PRODUCTS
Small businesses are known 

for providing a variety of spe-
cial or unique products and 
services not found anywhere 
else. From gift shops to hair 
salons, clothing boutiques to 
diners, you’ll escape the norm 
of mass-produced goods 
found at big stores and often 
impersonal service from chain 
outlets. Local small businesses 
pride themselves take pride in 
providing products with an 
exceptional level of quality.

ENVIRONMENT
If you have concerns about 

the environment and your 
carbon footprint, shopping at 
local small businesses in your 
neighborhood can mean less-
ening the impact. You’ll drive 
less, maybe even walk or take 
public transportation, which 
will in turn bring down noise 
and pollution by decreasing 
traffic.

INSPIRATION
Every small business owner 

got into business to bring a 
dream to life. They spend 
extraordinary amounts of time 
and effort into making that 
business a success, which 
translates into the often supe-
rior customer experience 
you’ll encounter when you 
walk through the door. By 
supporting local small busi-
nesses, you’re supporting 
someone’s dream. Perhaps it 
might prove so inspiring you’ll 
be moved to opening your 
own business.

Benefits of Shopping Local
There are far-

reaching benefits 
to supporting 

local businesses in 
your community. 
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The availability of digital 
content has made it easy 
to forget how pleasurable 
it can be to pick up a 
good book and get lost 
in a story. In fact, a 2015 
Huffington Post/YouGov 
poll of 1,000 adults in 
the United States found 
that 28 percent hadn’t 
read a single book in the 
previous 12 months. 

Researchers at the Yale 
School of Public Health 
analyzed 12 years of 
data from the University 
of Michigan’s Health 
and Retirement Study 
concerning reading 
habits. Among the 3,600 
participants over the age 
of 50, those who read for 
as little as 30 minutes per 
day over several years 
were living an average 
of two years longer than 
those who didn’t read. 

Studies have shown that 
reading improves fluency and 
story retention while providing 
a host of additional benefits 
to young children. However, 
the perks do not end with 
the passing of adolescence. 
Data published in the journal 
Neurology found reading 
regularly improves memory 
function by working out the 
brain. This can help slow a 
decline in memory and other 
brain functions. Frequent 

brain exercise can lower 
mental decline by 32 percent, 
according to research published 
in The Huffington Post.
Studies even suggest that 
reading can help a person be 
more empathetic to others’ 
feelings. Research published 
in the journal Science showed 
that reading literary works (not 
popular fiction) cultivates a skill 
known as “theory of mind,” 
which is the “ability to ‘read’ 

the thoughts and feelings of 
others.”

Reading also can be calming, 
helping to reduce stress as 
a result. By losing oneself 
in a book, worries and 
stress can melt away, says 
research conducted in 2009 
at the University of Sussex. 
Measuring heart rate and muscle 
tension, researchers discovered 
that study participants needed 

just six minutes to relax 
once they began reading. 
There are many other 
reasons why reading is 
good for the mind and 
body. The following tips 
can help men and women 
find more time to read.
 
• Find small minutes to 
read. Busy people may 
think they don’t have the 
time to devote to reading, 
but if they read in small 
intervals, the amount of 
time will add up. Read 
during commutes (if 
you’re not driving), while 
in physicians’ waiting 
rooms or during a lunch 
hour.

• It’s okay to quit. If 
you’re a few chapters 
into a book and it’s not 
striking your fancy, it’s 
okay to trade up for a 
more interesting tale. 
Don’t feel obligated to 
finish a book if you are 

not engaged.

• Read paper books. Reading 
printed books can be a 
welcome, relaxing change from 
looking at screens all day. This 
may inspire you to read more 
and for longer periods of time.

• Join a book club. A book 
club in which you engage with 
fellow readers can motivate you 
to read more often. 

Finding time to read more can 
improve cognition, reduce stress 

and increase intelligence.

Read More For Better Health
Those who read for as little as 30 minutes per day over several years were living 

an average of two years longer than those who didn’t read.
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